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gLoBaL generation – 
how yoUng peopLe in the Uk ConneCt 
with the wider worLd
It’s often said that young people show a lack 
of interest in politics and the wider world, 
but this research provides much evidence to 
challenge that assertion. For the fi rst time, we 
have commissioned research which focuses 
exclusively on one section of the population:  
14-20 year olds. Our aim was to fi nd out how 
young people become engaged with what’s 
happening in the world and to understand 
the role that the media plays in that process 
of engagement. Published in October 2010.

The report can be downloaded from 
our website www.ibt.org.uk 

Hard copies are available from the 
IBT offi ce mail@ibt.org.uk

the worLd onLine
We live in the age of the internet with a 
wealth of facts, fi gures, images and stories 
from around the world available at the touch 
of button. But does this proliferation of 
information lead to greater knowledge and 
understanding about what is happening in 
other parts of the world? In this research we 
discover that most people in the UK use the 
internet to fi nd out about subjects in which 
they are already interested – they do not ‘surf’ 
and come across interesting information 
by accident. Published in January 2010.

The report can be downloaded from 
our website www.ibt.org.uk

iBt annUaL reView 2010
To fi nd out more about IBT, download our 
most recent annual report from our website 
www.ibt.org.uk
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