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IBT’s mission is to use broadcasting to further awareness and understanding  
of people’s lives in developing countries and the issues which affect them.

Our vision is that UK broadcasters should produce a range of imaginative, 
inspiring and innovative programmes and online content, across all genres,  
which enable a mass audience to learn about and engage with the developing 
world and its people, and to discover the ways in which all our lives are 
connected.

To achieve our vision we focus on three key areas of activity:
• Lobbying Government, broadcasters and regulators
• Research on broadcast and online coverage of the developing world
• Dialogue with the main public service broadcasters

Our strategy

“television remains the main source of information for most people  
in the uk about the developing world.”
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To the surprise of some, and despite the massive growth in use of the internet, 
television remains the main source of information for most people in the UK  
about the developing world. The latest statistics show that audiences in the UK  
are now watching more television than at any other time in more than a decade.  
The challenge for us is to persuade broadcasters to raise their game so that 
television can realise its potential to engage a mass audience with stories from 
developing countries. 

This year we have published new research on how audiences respond to 
international content on television and online, and we’ve used that research  
to lobby broadcasters, regulators and Government.

At the time of writing, the Digital Economy Bill is making its way through 
Parliament. I’m delighted that the Government has accepted an amendment which 
will strengthen Channel 4’s remit so that, for the first time, it will have a statutory 
duty to provide ‘information and views from around the world.’ The Channel will 
also have a duty to ‘inspire people to make changes in their lives.’ We look forward 
to talking to Channel 4 about the best ways of connecting these two duties.

I’d like to thank all of our members who have joined us in lobbying MPs, peers,  
civil servants and Ministers. Our strength as an organisation depends on the 
support of an active membership.

Mark Galloway 
IBT Director 
mark@ibt.org.uk

Introduction
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Lobbying

This year has seen Channel 4’s remit in the spotlight as the Government decided 
it was time to update it, in recognition of the fact that More4, E4 and Film4 all 
contribute to Channel 4’s public service obligations. The original wording of the 
Next on 4 mission statement ‘to challenge people to see the world differently’ 
did not find its way into the new remit as outlined in the Digital Economy Bill. 
However, after extensive lobbying of peers, civil servants and Ministers – and 
working with Channel 4 – we were able to persuade the Government to accept an 
amendment to strengthen the new remit. As a result of this, if the Bill makes it 
to the statute book, Channel 4 will have a legal obligation to provide ‘information 
and views from around the world.’ We now look forward to talking to Channel 4 
commissioners about creative ways in which to interpret this new remit.

We have also been lobbying the BBC Trust and have submitted evidence to its 
reviews of young people’s programming and of BBC1, 2 and 4. As a result of 
our evidence, the Trust has amended the licence for BBC3 to give international 
content a more significant role on a channel which is principally aimed at young 
audiences. We are hopeful that it will also make changes to the licences of 
BBC1 and 2. We have urged the Trust to prioritise international content aimed at 
mainstream audiences on BBC1 and 2 rather than concentrate content on BBC4 
which only reaches a niche audience.  

“After extensive lobbying... we were able to persuade the government 
to accept an amendment to strengthen the new remit.”
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Research

Research is a key aspect of our work as we need strong and convincing evidence  
to support our lobbying activities.

This year we have published two research reports. The World in Focus was published 
in June 2009, in collaboration with the CBA-DFID Broadcast Media Scheme, and with 
funding from DFID. In this interconnected and interdependent world, the broadcast 
media has a vital role to play in informing and engaging UK citizens. But how 
effectively is it doing this? This report examines two key aspects: how audiences 
make sense of international content and how the wider world is portrayed by 
television, radio and online news. 

The report presents the results of a unique piece of research into how audiences 
respond to television content about developing countries. It finds that while 
television has a huge potential to inform, engage and inspire audiences about 
these places, for a number of reasons it is not realising that potential. 

The news study presents the results of a two week quantitative analysis of 
international news in the UK and finds that while there is much to celebrate  
about the quantity and quality of international news available to audiences in  
the UK, it also highlights several areas of concern. 

“while television has a huge potential to inform, engage and inspire 
audiences about these places... it is not realising that potential.”
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In January 2010, we published The World Online which examined how UK citizens 
use the internet to find out about the wider world. Our aim was to investigate 
whether the proliferation of information online is leading to greater knowledge 
and understanding about what is happening in other parts of the world amongst 
the UK public. What we discovered is that that most people in the UK use the 
internet to find out about subjects in which they are already interested – they 
don’t ‘surf’ and come across interesting information by accident. 

In this respect, online behaviour is very different from the way in which we use 
traditional media, particularly television. So those who already have an interest in 
the wider world use the internet to deepen their understanding. But the rest of the 
population rarely read anything online which tells them about the lives of people 
in other countries. This research poses a major challenge for those of us who 
would like to see a nation of global citizens. If the internet is to fulfil its potential 
we need to look for new ways of drawing people to its international content. 

“If the internet is to fulfil its potential we need to look for 
new ways of drawing people to its international content.”
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dialogue with 
broadcasters

Our partnership with Channel 4 is now getting into its stride. The aim is to 
develop a range of activities with IBT’s member agencies organising screenings, 
discussions, debates, campaigns and online content linked to some of Channel 
4’s programmes and seasons, so that its programmes about the developing 
world can have more impact. In January 2010, to mark the channel’s Indian Winter 
season, Plan hosted a screening at the RSA of The Slumdog Children of Mumbai, 
which was followed by a panel debate. We have also been talking to the News  
and Current Affairs team at Channel 4 about ways of including more positive 
stories in their output, and to the Unreported World team about ways in which  
IBT members can work more closely with them.

We have continued our series of briefings by commissioners. This year we heard 
from Sandy Smith, Editor of Panorama, and Tabitha Jackson, Editor of True Stories.
As part of our partnership with the BBC we held a one day event with BBC 
executives looking at the global impact of climate change and the recession.  
We hope to continue with our Real World Brainstorms in the near future. These 
events, which take place on an ad hoc basis, bring together an eclectic mix of 
experts – academics, writers, artists, grassroots activists, business executives 
and policy makers – to work with senior BBC executives and independent 
producers. One of the aims is to encourage both groups to think creatively  
about how broadcasters can improve their international content.

“we have also been talking to the news and current affairs team at 
channel 4 about ways of including more positive stories in their output.”
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funding

This year we received funding from ActionAid, British Red Cross, CAFOD, Care 
International UK, Christian Aid, Comic Relief, Concern Worldwide (UK), HelpAge 
International, Help the Aged, Malaria Consortium, ONE, Oxfam, Plan UK,  
Progressio, Save the Children, SightSavers, Tearfund, TVE, VSO, WaterAid  
and World Vision.

Special project grants were received from DFID to fund The World in Focus  
and The World Online.

We are very grateful to all the above organisations and to IBT’s members  
for their support.

A full set of IBT accounts for 2009 is available on the IBT website www.ibt.org.uk
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staff & 
trustees

International Broadcasting Trust
CAN Mezzanine
32-6 Loman Street
London SE1 0EH
T   020 7922 7940
E   mail@ibt.org.uk
W  www.ibt.org.uk

IBT is a registered charity. Charity number 326150

IBT core staff
Mark Galloway Director
Sophie Chalk Head of Campaigns
Martin Leo Accountant

IBT officers
Kate Phillips Chair of the Trust
John Whitaker Chair of the Board
Richard Sumray Treasurer

IBT Trustees, 2009-10
Sam Barratt Oxfam
Sue Bishop ActionAid
Leigh Daynes British Red Cross
Sharon Goulds Plan UK
Jagdish Gundara International Centre  
	 for Intercultural Studies
Malcolm Harper freelance
Katie Harrison Tearfund
Ishbel Matheson Save the Children
Sarah Molloy Concern Worldwide (UK)
Kate Nicholas World Vision	
Catherine Raynor VSO
Sally-Ann Wilson Commonwealth 		
	B roadcasting Association

The International Broadcasting Trust is 
an educational and media charity working 
to promote high quality broadcast and 
online coverage of the developing world. 
Our aim is to further awareness and 
understanding of the lives of the majority 
of the world’s people and the issues 
which affect them.
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